Lifelong Learning Programme – Grundtvig Learning Partnerships

Partner searching file

GRUNDTVIG Learning Partnerships

Polish organization is searching for partners to the multilateral project under Grundtvig programme - Grundtvig Learning Partnership. 
Deadline for submission of application forms (each partner to its own National Agency) is 21 February 2012.
	Preliminary project title
	iCAN (International Consumer Academy Network) – an effective way of promoting consumer education, activating the local community and integrating better migrants into the receiving country.


Polish organisation
	Name
	Foundation Ternopilska

	Type of organisation
	Foundation

	City
	Zyrardow

	Address
	Ul. Narutowicza 32/6

	Telephone
	+48 788 162 528

	E-mail
	ternopilska@gmail.com

	Website
	www.ternopilska.com

	The characteristics of the organisation (main areas of educational activities, who are adult learners, etc.)
	The aim of the foundation is to create a platform for cooperation of migrants residing in Poland an EU. Doors of the foundation are always open for cooperation with a pursuit for multicultural diversity. Organization actively works in the field of education, promotes personal development, raises awareness of person’s own identity and promotes the culture of volunteering for the good of migrants.

The main objective of Ternopilska Foundation is the successful integration of migrants into the Polish society, while respecting their rights and culture, promoting standards and principles of functioning of a democratic society, and transfer of this knowledge to the countries of former Soviet bloc.

	Contact person
	Name/surname
	Andriy Korniychuk

	
	Position
	EU projects and International Cooperation Coordinator

	
	Telephone
	+ 48 788 162 528

	
	e-mail
	a.korniychuk@ternopilska.com


Summary of the project

	Aims, objectives, general approach
	Main goals and project objectives:

1. Establishment of local consumer education points (e-points) for the project beneficiaries (adult learners in need of specific knowledge about their consumer rights and consumer possibilities). The e-points will provide the necessary materials during the learning process, will serve as an information points regarding consumer rights. It will become a place for the learners to meet, hold discussions on the topics of their interest and integrate.
2. Creation of an international consumer academy network, which will provide the basis for experience exchange and cooperation among partners in the project. The academy will be based on the experience of partner organizations and the project partners will be its first members. However, new members will able to join the network after the project, based on the earlier elaborated approach.

3. Promotion of safe online shopping and similar services, which will hep adult learners comprehend better the new technologies in order to achieve maximum satisfaction and utilization of their resources.
4. Launch of a website, which will serve as a platform for information exchange among participating organizations and a tool for materials dissemination during and after the project. The website and its various parts (such a forum, social media accounts) will be used as a communication tool among participants to raise their online awareness and confidence;

5.   Enhancing the role of a civil society in the local environment by activating the local residents and making them more self-aware;
6.   Preparation of a report/booklet, which will cover the topics (chapters) mainly targeted at the right of an individual to consumer education – specifically the right to safety, right to information, right to choice, right to be heard, the right to redress.

7.   Using new innovative methods to integrate effectively migrants into the local community.

8.   Raising the cultural awareness of participants and promoting such behavioural patterns as tolerance, co-operation and respect for other cultures among project beneficiaries;
9.    Promotion of self-directed learning approach.

10. Creation of a multilingual library – as a database of materials for project participants to be used during and after the project free of charge.


	Activities

(number and aims of partners’ meetings, main national activities between partner meetings)
	Main activities:

1. Partner meetings, which will develop the concept of international consumer academy network, giving the opportunity for experience exchange and expertise sharing, also creating the possibility for getting to know cultures and traditions of other nations.
2. Creation and maintenance of local e-points (consumer education points) – this will be the responsibility of every partner. The partners using this point will provide the necessary information and trainings on consumer rights to project beneficiaries.
3. Every partner will be responsible for project promotion using the available means – media, websites, local events.

4. Preparation of a comprehensive booklet covering the consumer education using the iCAN method. Every partner will contribute information about the state of affairs regarding consumer rights in his country. The partners will also propose some amendmends, where possible.

5. Preparation and promotion of online safety rules for consumers shopping on the internet – creation of a basic recommendations/tips for project beneficiaries taking into account the specific environment of a partner.

6. Raising the foreign language proficiency among project participants and organizers.

7. Promotion of self-directed learning approach with en emphasis on e-learning, usage of available online resources and tools.

8. Work on the creation of a multilingual library/database.

	Expected outcomes

(results, effects, products, also such as reports, websites, etc.)
	Outcomes:
1. The functioning consumer education points (e-points) maintained by every partner – local dimension of the project, bottom up approach.

2. The functioning international consumer academy network (iCAN) – the list of partners taking part in the initiative, constituting the European added value of the project. The possibility to exchange knowledge, experience and expertise
3. A booklet on consumer education in partner countries.

4. “Tailor made recommendations” on how to use safely online resources for shopping and similar activities.

5. Questionnaires measuring the knowledge of project participants on consumer rights before and after the project.

6. Questionnaires measuring the cultural awareness of project participants before and after the project.

7. An online platform (website) - a platform for information exchange among participating organizations and a tool for materials dissemination during and after the project,

8. DVD containing project materials (booklet, audio, video etc.) which will serve as a manual on how to establish and maintenance consumer education points for interested and also will be used for materials dissemination.

9. Final conference held in Poland with the cooperation of local authorities which will sum up the best practices and elaborate on project results and findings.

10. Multilingual library with materials for project beneficiaries that can be used during and after the project.

	Group of adult learners at which the project is targeted 
	Local population aged 40+ with the special emphasis on migrants residing on the territory of EU, EEA, Croatia and Turkey

	Working language of the project
	English

	Duration
	2 years (August 2012 – July 2014)

	Role in the project
	coordinator
	X
	
	partner
	
	


Potential partners

	Types of organisations, countries, etc.
	Organizations dealing with integration of migrants, preferably from countries that have larger migrant communities on their territories (such as UK, Portugal, Italy, Spain, Turkey, Germany, Sweden, Ireland, France, Finland). Additionally – organizations dealing with promotion of culture/traditions and literature in particular or dealing with adult education in general.


X








For more information about Grundtvig Programme (part of Lifelong Learning Programme) and its action Grundtvig Learning Partnerships please contact National Agency website in your country: http://ec.europa.eu/education/programmes/llp/national_en.html

